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ITI Holdings concludes the Amendment to its EUR 320million 

Facility Agreement 
 
 
 
 

Luxembourg, 01 September 2009 – ITI Holdings S.A. (“ITI Holdings”), announced that it 
executed on 31 August 2009 amendment documents in relation to a EUR 320million facility (the 
“Facility”) which is secured against unlisted registered shares representing a 52% controlling stake in 
TVN S.A., the leading Polish media group active in television broadcasting, online and pay-TV. ITI 
Holdings adds that the collateral is made up entirely of TVN registered shares, which are not admitted 
to trading on the Warsaw Stock Exchange.   

 
 The Facility was advanced in November 2007 by a syndicate of lenders.  It is a bullet term loan 
facility maturing in November 2012 and bears interest at 250bps over EURIBOR.  In late 2008 ITI 
Holdings decided to pro-actively approach and work closely with its lending syndicate to discuss 
issues with the Facility stemming from a sharp decline in the value of the Polish Zloty against the 
Euro. As a consequence of these discussions, the parties have agreed to certain changes to the 
Facility including additional covenant headroom. In connection with these amendments, the lenders 
will receive an increase in margin on the Facility of 100bps.  
 

In response to certain statements on the Polish market, ITI Holdings clarifies that the EUR 
320million Facility is an obligation of ITI Holdings and that TVN S.A. is neither a borrower nor a party 
to the Facility. While TVN S.A. is majority owned by ITI Holdings S.A. TVN S.A. is an independent 
company with its own balance sheet and profit and loss account. TVN S.A. has a strong financial 
standing having one of the lowest leverage ratios among any of the WIG 20 companies and being one 
of the best performing media companies in Europe.  
 

The negotiations with the syndicate lenders were led by Bank Pekao S.A. in its capacity as 
facility agent in respect of the Facility.  Nomura acted as sole advisor to ITI Holdings.  

 
Wojciech Kostrzewa, CEO & President ITI Group states: “We have received strong support 

from our syndicate lenders to address issues relating to the Facility and we have managed to 
successfully resolve the situation in a manner which is satisfactory to all parties concerned.  We are 
confident the changes agreed address the concerns raised as well as give ITI Holdings the flexibility to 
weather both current and future economic conditions and continue its strategy to develop the premier 
Media platform in Poland.”  
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About ITI GROUP 
 
 The ITI Group is the leading Polish media and entertainment group, active in television broadcasting, 
online, multiplex cinema operations, theatrical distribution and football. 

 
Television Broadcasting  
 
The ITI Group conducts its television broadcast operations primarily through TVN Group, one of Poland’s largest 
commercial television networks. The TVN Group owns and operates eleven television channels and was listed 
on the Warsaw Stock Exchange (WSE ticker: TVN) in December 2004 and is part of the WIG 20.  
 

TVN is the principal free-to-air channel recognized in the Polish market as a leading television 
broadcaster of high quality entertainment and comprehensive independent news and current affairs 
programs. TVN reaches 87% of the Polish households. 
 
TVN Siedem is an entertainment channel that complements TVN’s offer by broadcasting feature 
films, television series and game shows. The channel reaches 52% of the Polish households.  
 
TVN24 channel is the first 24-hour news and current affairs television channel in Poland, reaching 
48% of the Polish households 
 
TVN CNBC Biznes is a business news channel launched in cooperation with CNBC Europe. 
 
TVN Meteo is Poland’s first dedicated weather channel, reaching 47% of the Polish households.  
 
TVN Turbo is Poland’s first dedicated automotive channel aimed at men. The channel reaches 47% 
of the Polish households. 
 
 
TVN Style is a thematic channel focused on life styles, health and beauty aimed at women. The 
channel reaches 47% of the Polish households.  
 
Telezakupy Mango is the only, all day teleshopping channel in Poland reaching 44% of the Polish 
households.  
 
ITVN is a television channel that targets viewers of Polish origin living abroad. It is available in 
Europe, Northern America and Australia.  
 
NTL is a local television channel addressed to residents of the Radomsko region.  
 
 
TVN Warszawa is a local Warsaw channel dedicated to the citizens of the Polish capital  
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Online 
 
The ITI Group conducts its online activities through Grupa Onet.pl S.A. operating www.onet.pl - Poland’s leading 
portal. Grupa Onet.pl S.A. is the operator of some of Poland’s most popular internet destinations, such as 
Sympatia.pl - Poland’s leading internet dating service, Onet Blog - Poland’s No. 1 Blog site, Onet Video and 
zumi.pl - Poland’s first web based location service. Grupa Onet.pl S.A. is a wholly owned subsidiary of TVN S.A. 
 

Onet.pl is the largest and the most popular internet portal in Poland. Onet.pl is Poland’s 
leading internet portal measured by number of real users and page views, as well as total 
time spent on the portal. Onet.pl is the internet leader in Poland in core content: news, life-
style, sport, business, finance, law, media, communities, culture and entertainment. 

 
 

OnetBlog – the biggest blog service in Polish internet. 
 
 
Sympatia.pl – the most popular dating service in Poland. 
 
 
Onet.tv – an innovative multimedia platform.  
 
 
OnetLajt – a special version of the portal aimed at mobile phones and mobile devices users. 
 
 
OnetSkype is a Polish version of the world’s most popular internet communicator. 

 
 

Zumi is Poland’s first web based location service combining map services, online directory 
and yellow pages. 
 
 
tvn24.pl, is the first news portal in Poland, which combines text, voice and video. The site 
contains extensive video content related to the most important events in Poland and the 
world. The portal features paid access to on-line broadcast of the TVN24 channel as well as 
information and materials that have not been broadcast on television. 
 
Plejada.pl is an interactive multimedia site dedicated to show business. Plejada.pl has been 
launched simultaneously on three platforms, the internet, mobile and the n-platform.  
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Digital Platform 
 
In October 2006 the ITI Group launched “n” Poland’s state of the art digital platform. “n” brings to its subscribers 
a unique bouquet of channels grouped in seven categories “news and entertainment”, “cinemax”, “movie hits”, 
“sports and cars”, “style, fashion, music”, “children” and “culture, science, world”. The program offering combines 
Poland’s most popular television channels complemented with new channels, with some of the channels being 
broadcast in HD quality. Next to its unique program offer “n” deploys the latest technology and is Poland’s first 
digital platform offering PVR (Personal Video Recorder) and VoD (Video on Demand) to its subscribers. Clients 
may purchase the Set-Top Box at over 1,500 outlets across Poland and are serviced by a 24/7 call center. For 
further details on the offering refer to www.n.pl.  
 
 
 
 
 
 
 
 

 
 
 

 
 

 
 
 
 



ITI Group Press Release – 01 September 2009  
Page 5 of 10 

 

 
n production channels 

nSport - available in HD and Dolby Digital  - is a high end quality sport channel providing 
an unique information journalistic profile. 

Wojna i Pokoj is dedicated to Russia’s big cinema movies, country - classics and current 
movies, series and documentaries.  

                   Religia.tv is a channel dedicated to religion and ethics.  

 
 
Entertainment  
 
The ITI Group operates in its entertainment group Multikino and ITI Cinema showing the latest movies and 
bringing a new cinema experience. Legia is Poland’s most renown football club having a longstanding history. 
 
 Multikino is one of Poland’s leading multiplex cinema operators. With prime locations 

and a wide offering of feature films, Multikino currently operates twenty one multiplex 
cinemas with 186 screens and 41,870 seats.  

 
 
 ITI Cinema is part of Multikino active exclusively in theatrical distribution. ITI Cinema is  

a leading distributor of Polish movies complemented by international productions from  
a number of independent studios. ITI Cinema not only distributes Polish feature films but 
has become active in their production and has frequently been a co-producer. 

 Legia, founded in 1916 represents Poland’s most recognized soccer club both 
domestically and abroad. Legia is the all time league leader having won the Polish 
Championship 8 times, the Polish Cup 13 times and winning other trophies. 

 
  Pascal is Poland’s leading publisher of travel guides and major supplier of maps and 

road atlases. 
 

 Tygodnik Powszechny - founded in 1945 is one of the most recognized and reputable 
catholic social and cultural weekly magazines in Poland.Tygodnik Powszechny operates 
one of the most frequently visited websites of any weekly magazine in Poland. 
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Press Contacts 
 
For further information please contact 
 
Romano Fanconi    
ITI Services Ltd.        
Beustweg 12             
8032 Zurich 
 
Phone   +41 44 258 88 88                
Fax       +41 44 258 88 44                                                     
e-mail    romano.fanconi@itiholdings.com                            
          
 
Anna Czerniejewska 
ITI Corporation Sp. z o.o. 
ul. Wiertnicza 166,  
02–952 Warszawa 
 
Phone +48 22 453 31 90 
Fax +48 22 453 35 35 
e-mail   anna.czerniejewska@iti.pl  
 
 
 
 
 
ITI Group main websites:      www.itiholdings.com   
                   www.iti.pl   
                         www.tvn.pl  
                       www.onet.pl  
                                               www.n.pl  
                                               www.multikino.pl  
                                               www.legia.com  
                                               www.pascal.pl  

  
 

*** 
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This Press Release includes Forward-Looking Statements relating to our future performance and 

anticipated developments in the television broadcasting and production industry, and in the entertainment, 
cinema and online industries. Forward-Looking Statements include statements on the launch and development 
of “n” a new generation digital platform and any statements and intentions related thereto. Further forward-
looking statements in particular include, but are not limited to, our estimates regarding our overall operational 
and specific entity operational development, our ability to successfully launch and introduce online services as 
well as paid online offerings, in addition to entering in to new agreements in connection with the disposal of ITI 
Group’s assets and the creation of new debt instruments. We may make forward-looking statements in future 
filings with governmental and regulatory authorities, and in written material, press releases and oral statements 
issued by us or on our behalf. Forward-looking statements include statements regarding our intent, belief or 
current expectations or those of our officers (including statements preceded by, followed by or that include 
forward-looking terminology such as “may”, “will”, “should”, “believes”, “expects”, “anticipates”, “estimates”, 
“continues”, or similar expressions or comparable terminology) with respect to various matters. 

 
It is important to note that our actual results in the future could differ materially from those anticipated in 

these forward-looking statements depending on various important factors.  Some of these factors include: the 
effects of, and changes in, government policy and regulatory requirements; the ability to receive governmental 
approvals necessary in order to complete the transactions; the effects of, and changes in, regulation and 
government policy; the effects of changes in the general economic environment; the effects of changes in 
advertising spending growth; the effects of changes in entertainment spending growth; the timely development 
and acceptance of our new channels, stations, multiplex cinemas, web-sites and/or services; the effects of 
technological changes in broadcasting and internet technology; developments in the capital markets; may affect 
our performance of the obligations described in this release; and our success at managing the risks that arise 
from these factors. 

  
All forward-looking statements in this press release are based on information available to us on the date 

hereof. We do not undertake to update any forward-looking statements that may be made by us or on our behalf, 
in this press release or otherwise. 
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ITI Group is pleased to announce Group’s awards of 2009 
 

 Ideal Employer 2009 - The ITI Group has been named "ideal employer" in the category 
"humanistic sciences" in the Polish Student Survey. The survey aims to identify students' 
preferences and expectations concerning their career planning and development, to verify the 
image of Polish employers as well as to check what criteria define a perfect workplace. The ITI 
Group has been ranked as the leader in the media & advertising industry and came within the 
top 10 companies in IT and Law. This year's survey compiled assessments by 15'000 
students. (May 2009) 

 
 PremiumBrand - in the fourth edition of the PremiumBrand ranking TVN came out as the 

Brand with the Highest Reputation in Poland and the Media Brand with the Highest 
Reputation. TVN was also presented a special award as the Brand having the Highest Public 
Commitment. The Premium Brand is a prestigious project that surveys the reputation of all 
brands present in the Polish market. The Research is based on a consumers' ranking. The 
research was carried out by TNS OBOP in April and May 2009. 67 brands and 30 companies 
were evaluated. (June 2009)  

 
 Business Superbrand - The ITI Group has been acknowledged as one of the strongest 

business brands in Poland. The Superbrands organization, which is active for 14 years and 
currently operates in 80 countries worldwide, conducted the Business Superbrand survey for 
the second time in Poland to name the best recognized B2B (business-to business) brands on 
the Polish market. The specific brand reputation is examined by the Brand Council, and 
strongest brands (around 7% of all examined brands), are invited to the exclusive group of 
Business Superbrands. 

 
 Wiktory 2008 - Jaroslaw Kuzniar TVN 24 journalist was presented the Wiktor 2008 statuette 

in the category "television discovery of the year". Wojciech Iwanski the director of the "Taniec 
z gwiazdami" ("Strictly come dancing") and "Mam talent" ("Got Talent") shows, was awarded 
creator of the best television program. The Wiktory, which originated in 1985, is the award of 
the Polish Television Academy granted annually to the most outstanding television 
personalities. (May, 2009) 

 
 The most powerful woman in Poland - Monika Olejnik, the journalist of TVN 24 ranked 

second in the Forbes magazine list of "most powerful woman in Poland" . Danuta Huebner, 
the European Commissioner topped the Forbes' list, and Hanna Gronkiewicz-Waltz, Mayor of 
Warsaw ranked third. Monika Olejnik is acknowledged as the most influential woman in the 
media industry. (April, 2009) 

 
 Leaders of the Polish National Health Care System 2008 - The TVN Foundation "you are 

not alone" was recognized as a "Leader of the Polish National Health Care System" for its 
"broad and professionally fund raising and support provided to fund medical investments 
especially in the areas of pediatrics and neonatology". The "Leaders of the Polish National 
Health Care System" survey aimed to acknowledge individuals and institution whose 
involvement and undertakings bring about a significant quality improvement of the health care 
in Poland in 2008. (April, 2009) 

 
 Hollywood Eagle Documentary Award - Anna Ferens and Ewa Stankiewicz, authors of the 

documentary "Trzech kumpli" (Three buddies) produced by TVN were awarded for the best 
documentary during the 10th Polish Film Festival in Los Angeles. The Festival aims to 
promote Poland, its culture and film industry in Hollywood. (April, 2009) 
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 The most valuable media company in Poland - TVN Group was named the most valuable 
Polish media company in "the Poland's 100 most valuable companies" ranking conducted by 
Newsweek magazine and A.T. Kearney. Continuously since 2006 TVN Group has been 
outpacing its main competitors. The ranking was based on the generally available information 
and data received from the analyzed companies. (April 2009) 

 
 European Trusted Brands 2009 - In the 2009 European Trusted Brands survey, TVN for the 

eighth time in a row was acknowledged as "the Most Trusted Brand" awarded with the Golden 
Emblem and Crystal Emblem. The Reader's Digest European Trusted Brands consumer 
survey is the largest of its kind in Europe. The Reader's Digest Trusted Brands survey is held 
every year across Europe since 2001. In this years a survey of over 23,000 respondents 
representing 16 countries evaluated the brands. (April 2009) 

 
 Award of the Polish Association of Stock Exchange Issuers - TVN CNBC Biznes channel 

has been awarded by the Polish Association of Stock Exchange Issuers in recognition for its 
"credibility and objectivism in providing business news", as well as for an "ability to inform the 
public about the economic crises without causing a panic ". TVN CNBC Biznes is a 24-hour 
business news channel developed in cooperation with CNBC Europe targeting business 
people interested in Polish and world's economy, stock exchange and investment trends. 
(March, 2009) 

 
 Media Trendy 2009 - Edward Miszczak, Program Director and Vice-President of TVN's 

Management Board was named "Media Man 2009", a title in the "Innovation in Mass Media - 
Media Trendy" competition conducted by the Association of Advertising Agencies. The "Media 
Man of the Year" title is given to individuals, who have a major impact on innovative 
developments in the Polish media sector. (March, 2009) 

 
 Dariusz Fikus Award - Tygodnik Powszechny's chief-editor, Father Adam Boniecki won the 

Dariusz Fikus award in the category "Media creator". Ewa Stankiewicz and Anna Ferens, the 
authors of the documentary "Trzech kumpli" (Three buddies) produced by TVN were awarded 
in the category "Creators in media". The Dariusz Fikus award is named after a prominent 
journalist promoting the idea of independent media and is awarded by Rzeczpospolita daily 
and its publisher Presspublica since 1997. (March, 2009) 

 
 Golden Scales - Monika Olejnik, TVN 24 journalist, and host of the current affairs show 

"Kropka nad i" was honoured with the Golden Scales award from the Polish Bar Council. 
Monika Olejnik was recognized for her "quest for truth which gets often lost in media chaos". 
The award of the Polish Bar Council given since 2005 aims to recognize journalists for their 
credibility, knowledge, and objectivism shown in their publications. 

 
 Impactor 2008 - TVN/TVN24 journalist Bogdan Rymanowski received the Impactor Award as 

"Most Admired Journalist of 2008" . The Impactor Awards are granted in 11 categories, and 
honor those whose impact on the media and advertising industry in the last year is considered 
to be particularly significant. The laureates are appointed by the market experts from the 
Polish Advertising and Media Academy and the representatives from the advisory firm KPMG. 
(February, 2009) 

 
 Golden Screen - TVN Warszawa channel received an award from the President of Poznan 

for promoting topics related to municipal administration. TVN Warszawa is a modern television 
channel dedicated to Warsaw and its residents providing daily breaking news, city updates, 
information on cultural events of the capital and recreation time ideas. (February, 2009) 

 
 Polish Chamber of Commerce Award - Roman Mlodkowski, Programming Director TVN 

CNBC Biznes, was presented with an award of the President of the Polish Chamber of 
Commerce, given to individuals contributing to the development of the economy and 
enterprises in Poland. Roman Mlodkowski was acknowledged for creating a television 
channel, which collaborates with the World's biggest net of business oriented television 
channels. TVN CNBC Biznes is a 24-hour business news channel developed by TVN Group in 
cooperation with CNBC Europe. (February, 2009) 

 
 Forbes Golden Ranking Award - TVN Group’s CEO Piotr Walter was acknowledged in the 

Forbes Golden Ranking category. The distinction for Piotr Walter is related to TVN’s triumph in 
the Premium Brand ranking in which TVN was acknowledged to be the “Brand of the Highest 
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Reputation” on the Polish market. Forbes Executive Forum is a monthly meeting preceding 
release of every Forbes magazine issue. At the conference awards were presented in three 
categories: the Forbes Diamonds, the Player of the Year and the Forbes Golden Ranking - the 
award for the winners of the most prestigious 2008 Forbes rankings. (February 2009) 

 
 Telekamery 2009 - TVN journalists and stars lead the laureates of Poland's most prestigious 

television award, "Telekamery". Justyna Pochanke won the award in the "news" category. 
Bogdan Rymanowski has been awarded in the category "Publicyzm". The "I've got talent" 
show won the award in the category "Entertainment", and Szymon Majewski was recognized 
as the "Show business personality". Marta Zmuda-Trzebiatowska, known to the Polish 
audience from two television series "Twarza w twarz" ("Face to face") and "Teraz albo nigdy" 
("Now or never"), was presented the statuettes for best actress, and Tomasz Karolak of "39 i 
pol" ("39 and a half") series was recognized as the best actor. The series "Kryminalni" won the 
honorary award Zlota Telekamera ("Golden Telecamera"), which is given to the 3 times 
Telekamery winners. Telekamery awards are given by the Polish leading TV magazin "Tele 
Tydzien" whose readers select their favourite celebrities and television programs every year. 
(February, 2009) 

 
 Best Managed Brand - TVN, outpacing any other television, radio station and media brand, is 

named the best managed media brand in Poland. In a study conducted from March 2008 until 
December 2008 marketing specialists pointed the best managed brands in 10 categories. TVN 
was acknowledged to be the best managed brand in the media category. The research was 
conducted by the Marketing & More monthly, Researcher by Call Center Poland and 
Panorama Firm. (January 2009) 

 
 Grand Press 2008 - Bogdan Rymanowski, TVN24's journalist and the host of TVN's "Kawa na 

ławę" programme was acknowledged for his professionalism and the highest ethical standards 
with the "Journalist of the Year 2008" award. TVN triumphed in the main Grand Press 2008 
category. Anna Ferens and Ewa Stankiewicz the authors of the TVN's production "Trzech 
Kumpli" ranked second and third. Szymon Hołownia, publicist of Newsweek Polska, 
Religia.tv's programming director and co-host of the TVN's "Mam Talent!" entertainment show 
ranked fourth. Beata Biel from Superwizjer TVN was acknowledged with the Grand Press 
2008 award in the "Television Reportage" category. The Grand Press awards cover a range of 
categories, from printed stories to radio and TV reporting, the survey is conducted by the 
"Press" magazine. 665 media messages were nominated to this years Grand Press awards. 
(December, 2008) 

 
 MARQA 2008 - For the fourth time in a row TVN was acknowledged to be Poland's most 

valuable media brand and came in 7th in the overall brand ranking. The "MARQA 2008" 
ranking is conducted by Rzeczpospolita. TVN received the highest number of points for its 
brand strength, perceived value, prestige, quality and customer loyalty. According to the 
MARQA ranking, two other TVN Group brands: TVN24 and TVN 7 are within the top 10 media 
brands in Poland. MARQA is a brand ranking based on financial data as well as detailed 
consumer opinion's survey. It is a review of the most valuable brands present on the Polish 
market. (December, 2008) 

 
 Best Image - TVN, defeating hundred opponents, was acknowledged to be the polish 

company having the best image. Grupa Onet, was ranked fourth. Image Profile research 
commissioned by Manager Magazin monthly among managers representing over 500 
companies, proved TVN's leadership. Manager Magazin, verifying the quality of the production 
and services, innovativeness, client approach, growth dynamics and advertisement with PR, 
has been analyzing the image of German companies for over 20, and Polish for 3 years. 
(October 2008) 

 
 

 
 
 

For the complete list of awards visit ITI Group website: www.itiholdings.pl and www.iti.pl 
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